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TAKE A CHANCE ON ROMANCE
ENJOY WINE TASTING IN 15 OF

SUMNER’S UNIQUE DOWNTOWN SHOPS
Featuring over 40 different wines,

It’s a fun Valentine’s date for you and your

H&Z 27— sweetheart or friends as you taste a variety of

/ M 7 wines and enjoy a delightful cast of Las Vegas

characters on Main Street.

SATURDAY, FEBRUARY 13, 2010
4 TO 8PM
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After several meetings
with SDA membership and
the board of directors, the
2010 schedule of down-
town events has been set
and sent in for printing. It
will be available for distri-
bution downtown this
month.

Here's a preview of the
upcoming dates for those
members that are strategi-
cally leveraging the pro-
motion and attendance for
downtown events with
their own in store events:
&
Sat, Feb 13th, 4-8pm
Attendance: 2,500
Sat, Mar 6th, 10-5pm
Attendance: 250-500
By
Sun, Mar 14, 1pm (Rotary)
Attendance: 200
H,
Sat, Apr 10, 2:30 (Daff Fest)
Attendance: 15,000
Sun, May 2, 1pm (Rotary)
Attendance: 150

N &
Sat, June 19th, 10-5pm
Attendance: 500-750
—/*( #H—
Fridays, July 6:30pm (City)
Attendance: 1,500-2,000
/0 ko]

Fri/Sat Aug 6 & 7(Arts Fest)
Attendance: Est 2,000

o *x ok &
Sun, Aug 22, 10-3pm
Attendance: 2,500

*

Sat, Sept 11, 4-8pm
Attendance: 1,500-2,000
//0 1
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Sat, Oct 2, 5-8pm
All day scarecrow display
Attendance: 1,500

,O -
Sat, Oct 9, 8:30am
Attendance: 750
& 5t *

Sun, Oct 31, 5-7pm
Attendance: 3,500

,O0 ,& *
Sat, Nov 13, 10-7pm
Attendance: 1,000

Fri, Nov 26, 5pm
Attendance: 5,500-6,000

Sat, Dec 4, 2:30pm
Attendance: 10,000

# $

$ Ik

Some members are al-
ready scheduling their
business open houses and
sales on annual event days
to take advantage of visi-
tors already in town and
SDA’s event advertising. If
you would like to explore
ideas regarding how
downtown events could
generate new potential
customers for your busi-
ness, call or email to
schedule a meeting with
Shelly. Learn how others
have done the same.
Shelly@sumnerdowntown
.com or 253.720.9846.



Ted and Jan Hackmann
Volunteer downtown
On Halloween

Sumner
Downtown
Association
906 Kincaid
P. O. Box 506

Sumner, WA

98390
253.720.9846
Contact
information for
Directors at

sumnerdowntown.com

If you've been to many
of our downtown events
or attended the SDA
December meeting
Christmas Party at lay
Lee’'s Honda, then you
know that Ted and Jan
Hackmann were awarded
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* 98 SDA Members in
20009.

* More than 350 people
volunteered downtown
in 2009.

* 25,000 Event Calen-
dars were distributed.

* $12,000 SDA spon-
sored

advertising  for

Jeremy Annillo

&

Nina Burlingame  Barbara Ford

the Tim Hyland Commu-
nity Volunteer Award
for 2009. Pictured
above left in their hu-
morous Halloween cos-
tumes this past October,
Ted and Jan are familiar
faces on Main Street

$

Sumner.

* More than $49,000 of
free advertising for Sum-
ner was recorded in
2009.

* Event attendance was
up 25 to 200% in 2009.

* Fundraising was up 10
to 25% in 2009.
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Carol Whaley Kris Arnold

>

with smiles and a helping
hand. Their prior ca-
reers in events, technol-
ogy and just plain hard
work make them invalu-
able to our already out-
standing core of helpers.
Congratulations!

)

* Est 50,000 total event
attendance for 2009.

*  $5,000 received by
SDA through the B&O
Tax Credit Program in
2009.

* Rhubarb Pie Capital
brand recognized by
three magazines.
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Eric Kantor Ben DeGoede

Petra Karr
Volunteer CO

Shelly Schlumpf

Executive Director
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From January to
June 2010, a new series
of workshops will be of-
fered in Puyallup for
small businesses. This
series is designed to
give business owners
the tools they need to
grow their business in
the New Year. Each
workshop promises 3 — 5
new ideas that you can
implement that day.

This ninety-minute
session is a must for any-
one that is considering
starting a new busi-
ness. The workshop pro-
vides an overview of every-
thing you’ve ever wanted to
know about business but
were afraid to ask: busi-
ness planning, funding,
permits and licenses, and
advice about how to make
your idea a reality. Pre-
senter: Sharon Barber,
Director, Economic Devel-
opment — Metropolitan De-
velopment Council Register
Now

1
" # % #
Prioritize your market-
ing budget by employing
these four steps: 1) Under-
stand buyer behavior; 2)

*

Set strategic priorities; 3)
Measure everything and
4) Do more with
less. Participants will walk
away with concrete ideas
for adjusting their own
marketing. Presenter:
Harry Thomas, President,
MarketingHat.biz
%
& "
(
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# Great outcomes
start with great plan-
ning. Workshop partici-
pants will learn how to
leverage the planning
process so that the plan
becomes a road map for
success. Presenter: Pat
Lewis, Vice President,
Rainier Pacific Bank
+

1 *3 #
Get solid instruction on
how to leverage the fund-
ing you do have or find
new funding
sources. This interactive
workshop  promises to
provide participants with
new tools and ideas for
business funding. Pre-
senter: Sharon Barber,
Metropolitan Development
Council
-8 #
Bookkeeping that is com-
plicated, not up-to-date, or
hard to understand can
hold a business

back. This nuts and bolts
conversation about book-
keeping will give small
businesses the tools they
need to get out from under
that paperwork and back to
their business, Presenter:
Pam Giles, Liquid Assets

Accounting
T /1 (1 0 -
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# Social media

makes it possible for your
customer, your employees,
your colleagues, and any-
one who has an interest in
your enterprise to spread
word of mouth advertising,
be it good or bad. During
this workshop, participants
will learn the importance of
owning and managing your

\
|
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online identity, the tech-|

niques that make it easy,
and the pitfalls to be

avoided to maintain a pro- |

fessional image. Pre-
senter: Patrick Williams,
You Rock Communications

All events are to be held
at Puyallup Main Street
Association at 107 N.
Meridian. Registration
is $15 and includes
workshop, materials,
and continental break-
fast. Participants can
register for any or all
workshops at http://
www.puyallupsumnerch
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There are lots of )
If you've ever wondered representatives for the

how you can become following four Main
involved in Sumner's Street committees.

d9wntown reviFa!ization Read
WIthOUt. committing to committee  purposes fesources and skills.
becoming a board and descriptions below To sign up, call Shelly
member, here’s a great to see if one interests at 253.720.9846 or

of the four opportunity to consider. you. It's a great way send an email to
shelly@sumnerdowntown.com

SDA is currently signing to network with peers
up interested members and learn the inner We look forward to
and business owners/ workings of the Sum- hearing from you!

ner Downtown Assoc.
These committees are
the perfect venue for
the new ideas, business

opportunities to

become involved
through
in SDA.

Sign up for one

committees and

help create the

strategy to

revitalize, sustain - =, (2

- is a philosophy, a program, and a proven comprehensive approach to downtown
commercial district revitalization. This approach has been implemented in over 2,500 cities and
towns in over 40 states across the nation with the help of the National Main Street Center and
statewide downtown revitalization programs.

The success of the — approach is based on carefully integrating the following four
points into a practical downtown management strategy?

1 ? involves building a Main Street framework that is well represented by
business and property owners, bankers, citizens, public officials, chambers of commerce, and
other local economic development organizations. Everyone must work together to renew
downtown. A strong organization provides the stability to build and maintain a long-term
effort.

- creates excitement downtown. Street festivals, parades, retail events, and
image development campaigns are some of the ways Main Street encourages customer traffic.
Promotion involves marketing an enticing image to shoppers, investors, and visitors.

enhances the attractiveness of the business district. Historic building rehabilitation,
street and alley clean-up, colorful banners, landscaping, and lighting all improve the physical
image of the downtown as a quality place to shop, work, walk, invest in, and live. Design
improvements result in a reinvestment of public and private dollars to downtown.

= $ $ involves analyzing current market forces to develop
long-term solutions. Recruiting new businesses, creatively converting unused space for new

and maintain
Sumner’s

Downtown.

Committees hold

once a month

meetings,

usually during

business hours.

uses, and sharpening the competitiveness of Main Street's traditional merchants are examples

of economic restructuring. /

/

Plans are already under
way for volunteers and
2010 events and pro-
jects. The January volun-
teer meeting has already
taken place and the Feb-
ruary meeting is sched-
uled for Wednesday,
February 10th, 7:00pm at
the Sumner Downtown
Association office at 906
Kincaid, near Heritage
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City Hall
Host:: TBC
"A@ <770
City Hall
Host:: TBD
- @ <770
City Hall
Host:: TBD

" 4 <770
City Hall
Host:: TBD
- :: <7"0O
City Hall
Host:: TBD
9/ B <7"0O
City Hall
\ Host:: TBD
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Park. Volunteer meet-
ings are tentatively
scheduled for the 2nd
Wednesday of the
month at 7pm at the
SDA office. New volun-
teers can go to the SDA
w ebsite,
www.sumnerdowtnown.com
and fill out a short volun-
teer inquiry form which
is submitted to our SDA

9 4 <7°O
City Hall
Host:: TBD
/ :: <7°0O
City Hall
Host:: TBD
" 5 <7"0O
City Hall
Host:: TBD
;3 <7°0
City Hall
Host:: TBD
1@ <770
City Hall
Host:: TBD
;56 <7°0
City Hall
Host:: TBD

volunteer  coordinators
and followed up with a
contact. You can volun-
teer your time in the
office, data entry, event
participation, working on
the float, participating in
productions, all kinds of
fun things. So pass the
word that it's fun to
spend some time volun-
teering in Sumner!

Have an idea for a meeting
topic? Want to host a meet-
ing in your Sumner business
location?

The board of directors will
be deciding on meeting top-
ics in the near future so call
or email your suggestions or
interest in hosting to the
office. 253.720.9846 or
shelly@sumnerdowntown.com?
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SDA Board
meetings are
4th Thursday
of every
month,
7:30am
Sumner

Holiday Inn

Express.

]
7/



Writers Kate McDermott,
Jon Rowley and Tracy
Savadogo meet with Ron
Leslie to discuss growing
rhubarb. Then it’s on to
Berryland, Sully’s &
Sorci’s for tasting.

Do you know how many of
our downtown businesses
are hopping on the rhubarb
bandwagon, so to speak?
Many thanks to Leslie &
Son and Mosby Farms,
Berryland Café, Sully’s Al-
der Street Café, Sorci’s Ital-
ian Café and Enoteca, Be-
yond the Bridge Café and
the Old Cannery Furniture
Warehouse, Gary Peterson
and Dave Enslow for help-
ing with the Rhubarb tours
we hosted for food writers,

bloggers and magazines.
Who knew so many folks
would be interested?

A big thank you to Zak and
the Tacoma Regional Con-
vention and Visitor's Bu-
reau for the contact info.

Loz Plamsan - a tr eleperand gris
Summners indupggere

Rabarbertzrte
hos Lola Hansen

Amerikanerne har en uforlignelig &me Gl mar
kedefors g selw Hvad med "Rabarbecterens
Howedstad" for ekeemped

Dien findes skam cer for Tacoma. Sumper er
navnet, og jarden omkringden Lille by har i snare
100 A vaeret bendt som specielt welegnes 6l abar-
Avlerme har veret iherdigemed at sprede rabar
berterte-opskrifter munde i hele U534 for at hokde
pangi procuktionen, men intet kan vl vere storre
end ot spiss rabarbemertes pd bovsdgaden i s=lme
ste Rhmbarb Pie Capital.

Hiog Loda Hane=n i Berrpland Café foreenter vi
atboanne fi opdoifterne pd dante, men s Lec gir
detikke.

Hun forkdarer, ot hun gifrede zig il det dansk-
Hingende afternovn og ik taler ét ard dansk,
men smagsprener skal v da have, og ind=n w har
setos om i detcabeteria lipnends o nasten frldte
Iokale med Stars & Seripes bezngende ped fra lof-
tet, sbir tre smagsvarianter foran os.

Lol Harsen beskerfriger otte ansare, og ben-
des arbejdsdager Holdeen 5 45 4l 18 bver dagund-
tagensmdig

"_____________________________\w
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Its a little difficult to read the
article to the left about Lola Han-
sen’s Rhubarb Pie that she
serves at Sumner’s own Berry-
land Cafe, but that’s because it's
written in Danish!

The travel article was written by
Sgren Thorup of Fyens Stift-
stidende, a major daily newspaper
in Denmark. A big thank you to
Lola and Nolan for hosting Mr.
Thorup this past August. Denmark
is one of the top tourism-
generating countries to the U.S.,
with more than a quarter million
visitors last year and rising stead-
ily over the past decade [US
Travel Association]. Thanks to
Zak Nelson of the Tacoma Re-
gional Convention and Visitor’s
Bureau for embracing Sumner’s
Rhubarb Pie brand and his rec-
ommendations to Tammy Guill
and WA State Tourism as well for
including Berryland and Sumner
as one of Mr. Thorup’s Washing-
ton stops.

Fyens Stiftstidende is a 221
year old paper with a circulation of
60,000 [80,000 on weekends,
which is when this issue ap-
peared]. For those who are keep-

ing score, SDA and the TRCVB SUMNE_
do not have an ad value for this EPS‘EP,T?H\'J

paper, and will try to contact
someone at Edelman PR [WA
State Tourism’s contractor] for
figures.

Congratulations Lola and
Nolan!

)



